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attendees have been engaged in student-led events ranging from conferences, 
hackathons/designathons, to business or pitch competitions, and classes. 
 
Career Treks: Community-Partnered Learning  
Through the Student Success Centre, McMaster students have access to short-term career trek 
opportunities. This initiative enables our students to gain valuable work experience through 
community-partnered learning projects within the local start-up and small business community.  
As well as building relationships and networks and supporting the local business community, 
students have gained experience in market research, market validation, business strategy, data 
analysis, website redesign, and strategic marketing and communications.  Over the last two 
years, 198 unique student placements were completed with 74 different start-ups.   
 
In the Classroom: Minor in Innovation 
The Minor in Innovation program is a partnership between the Faculty of Engineering and the 
DeGroote School of Business and is available to students from all Faculties who wish to learn 
more about innovation and develop a level of innovation literacy, as well as those who are 
already innovators and wish to develop skills to create their own enterprise. Alongside the 
opportunities for practical experience mentioned above, this provides a formal qualification and 
recognition of skills developed. The last year has seen a significant increase in registrations in 
the Minor in Innovation courses, with 2,068 course enrolments/registrations in Fall/Winter 2021-
22, an increase of 650 from Fall/Winter 2020-21. 
 
Commercializing our Research and Supporting McMaster Researchers 
McMaster Industry Liaison Office (MILO) 
Within the University the McMaster Industry Liaison Office works to facilitate collaborative 
research and commercialization efforts with industry partners. This includes working with 
researchers to advance collaborations with partners, obtain funding, evaluate and protect 
intellectual property, market and licence technologies to commercialize research results, and 
support start-ups. MILO seeks to enhance the impact of research by facilitating the transfer of 
research discoveries from lab to market, creating social and economic benefits locally, 
nationally, and globally. 
 
During the pandemic, MILO worked with the research community to secure tens of millions of 
dollars in funding, including responding successfully to a number of COVID-19 specific funding 
calls. Almost 50 proposals to MITACS and NSERC were submitted which resulted in more than 
$2.2M in research funding and will see more than 40 students trained across 34 different 
projects. In total, over $42M in research funding was received, involving more than 250 
partnerships. 
 
The commercialization support and resources provided by MILO includes assistance with start-
up formation and incorporation to define a strong value proposition and develop a pitch to secure 
early-stage funding; the establishment and support of a robust Entrepreneurs-in-Residence 
program; intellectual property assessment, patent filing and prosecution management; and 
intellectual property and entrepreneurial education initiatives. MILO evaluates close to 90 new 
invention disclosures annually and works with faculty and student inventors to explore their 
potential to be used by existing companies or as a basis for a new start-up. In total, more than 












